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Abstract

Authentic brands stand the test of time and are strongly associated with credibility and
trustworthiness. They are also self-rated as consumer watchdogs. A recent systematic review found
that brand authenticity elicits favorable brand-related evaluations and emotions and increases
purchase intention and brand loyalty. The first part of this research is to examine the mediating role
of brand loyalty and perceived value in the relationship between brand authenticity and purchase
intention among customers in Noushin Fard Company (Kloche Noushin) in Lahijan. A sample of 384
people was selected and analyzed with a standard questionnaire. The results of the 5 hypotheses
presented in this research are as follows: the first hypothesis, brand authenticity has a significant
effect on the purchase intention in Noushin Fard company; The second hypothesis is that brand
authenticity has a significant effect on perceived value in Noushin Fard company, and the third
hypothesis is that brand authenticity has a significant impact on brand loyalty in Noushin Fard
company. It was confirmed by using linear regression test and with 95% confidence. The fourth
hypothesis is that brand authenticity has a significant effect on purchase intention through the
variable of perceived value in Noushin Fard company, and the fifth hypothesis is that brand
authenticity has a significant impact on purchase intention through the variable of brand forgiveness
in Nushin Fard company. Using path analysis test, it was confirmed with 95% confidence.

Keywords: Authentic brands, purchase intention, brand forgivness and perceived value.
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